National Identities and Discursive Strategies in the Scottish Independence Referendum 2014 debate by Pedersen, Leif
 1 
National Identities and Discursive Strategies in the 
Scottish Independence Referendum 2014 debate 
- A Critical Discourse Analysis 
 
 
 
 
 
Leif Pedersen 
Project Report, 2nd MA module at English 
Fall 2013 
 
 
 
 
 
 
 
 
 
Supervisor: Spencer Hazel 
 
 
 
 
 
 2 
Contents 
INTRODUCTION 3 
PROBLEM DEFINITION 5 
METHODOLOGY 5 
CDA AND CRITICAL STYLISTICS 5 
THE TERMINOLOGY OF FAIRCLOUGH 10 
PRESENTATION OF DATA MATERIAL 13 
THE ‘ABOUT’ PAGE FROM THE BETTER TOGETHER WEBPAGE 13 
THE NEW SCOTLAND TEXT FROM THE SCOTTISH NATIONAL PARTY’S WEBPAGE 14 
Q&A FROM THE YES SCOTLAND WEBPAGE 14 
THE UNITED WITH LABOUR CAMPAIGN VIDEO FROM THE SCOTTISH LABOUR PARTY’S WEBPAGE 15 
ANALYSIS 15 
BETTER TOGETHER 16 
THE NEW SCOTLAND 20 
Q&A WITH YES SCOTLAND AND UNITED WITH LABOUR 24 
CONCLUSION 28 
BIBLIOGRAPHY 29 
APPENDIXES 31 
APPENDIX 1. THE ‘ABOUT’ PAGE ON THE BETTER TOGETHER WEBPAGE 31 
APPENDIX 2. THE NEW SCOTLAND TEXT FROM THE SNP’S WEBPAGE 34 
APPENDIX 3. Q&A TEXT FROM YES SCOTLAND’S WEBPAGE 35 
APPENDIX 4. TRANSCRIPTION OF ‘UNITED WITH LABOUR’ CAMPAIGN VIDEO 36 
 
 3 
 
Introduction 
On October 15 2012 the British Prime Minister David Cameron and the Scottish First 
Minister Alex Salmond signed the agreement that enables the Scottish Independence 
Referendum 2014. Both in the decades – even centuries – that has preceded this date and the 
months that has followed, the debate of Scottish independence has had many voices, many 
significant events and a multitude of actors with different opinions and objectives. However, 
as Mr Cameron and Mr Salmond sat there in the light of the camera blitzes, in a moment 
that captured a landmark in British history, the two politicians symbolised one of the simple 
– yet essential – questions of the forthcoming referendum. Their official roles, their function 
as representatives and the very adjectives denoting nationality in their titles explicitly 
indicated that a central element of the independence referendum – and the debate 
surrounding it – is the relationship between what it means to be Scottish and what it means 
to be British.  
National identity and nationalism has been discussed and examined academically in 
many different countries and within a wide variety of different fields, especially the last 30-
40 years since nationalism studies was established as a distinct academic field by historians 
and scholars within cultural studies in the late 1980’s and 1990´s1. In Britain, the debate of 
national identity has especially centred around the so-called crisis of Britishness and its 
historic and contemporary relation to (the decline of) the British Empire
2
 and to the 
nationalities within the constituent parts of the United Kingdom.
3
 Scholars talk of a “Break-
Up of Britain,” 4  and it is also within this framework that the Scottish Independence 
Referendum must be considered. Hence, unsurprisingly, it is not only academics that is 
                                              
1
 See Umut Özkirimli (2000), Theories of Nationalism: A Critical Introduction,  
2
 For a brief introduction, see Stuart Ward 2004, ‘The End of Empire and the fate of Britishness’, in Brocklehurst & 
Phillips (eds.), History, Nationhood and the Question of Britain. 
3
 Linda Colley’s Britons: Forging the Nation: 1707-1837 has been a key landmark in the research of the origins of 
Britishness and its relation to the constituent nations of the United Kingdom. 
4
 The notion was coined by the Marxist historian Tom Nairn is his influential The Break-Up of Britain. 
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occupied with discussing the past, current status and future of Britishness. National identity 
and the crisis of Britishness are – and have been –ever-present topics in public and political 
debates all over Britain the last couple of decades. The conflicts in Northern Ireland, the 
politics of devolution and debates on immigration and multiculturalism are serious 
examples of the major centrality of national identity in British politics and everyday life. 
Furthermore, events in the recent years such as the wedding of Prince William and Kate 
Middleton, Queen Elizabeth’s Diamond Jubilee and the 2012 Olympics have seen popular 
celebrations of national identity, but also accentuated the discussion of Britishness in 
relation to the nationalities of the constituent nations of Britain. 
It is within this complex context that the debate of Scottish independence takes place. 
The independence referendum has been made possible by the success of the Scottish 
National Party (SNP) at the last two Scottish elections in 2007 and 2011. At the latter, SNP 
won a majority in the Scottish parliament and initiated the process towards the referendum. 
Yes Scotland and Better Together – the two official campaigns for and against independence 
respectively – were both launched in the summer of 2012, and with the date of the 
referendum announced in March 2013 and the necessary legislation passed by the Scottish 
parliament in November 2013, the final scene is now set for months of intense debate 
towards the 18 September 2014, where the historic referendum will be held. 
It is a debate that involves many facets and aspects and, as mentioned, takes place in the 
complex context of political agendas and at the same time actualises links from a past 
history that goes back several hundreds of years. It is also a debate that is highly mediated. 
There is an endless amount of analyses, articles, columns, news, opinions, comments, blogs 
and a whole range of other textual and graphical genres and forms appearing in both 
traditional and new media formats. On the surface – and perhaps due to the simple question 
of the referendum (“Should Scotland be an independent country?”5) – it is fairly easy to 
divide the structure of the debate into a yes/no opposition. However, within the social, 
political, analytical and mediated landscape circulating around this simple question there 
seems to be some underlying elements relating to both the simplicity of the yes/no 
                                              
5
 See http://www.theguardian.com/politics/scottish-independence-essential-guide. 
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opposition and the complexity of the context: Namely, the construction of identities and the 
interconnections between these identities. 
It is this identity construction that this project sets out to examine in order to provide an 
understanding of how national identity and nationalism is actually ‘in play’ in the mediated 
debate surrounding the Scottish Independence Referendum. Indeed, the way Scottishness 
and Britishness are constructed and represented as well as related to each other in the debate 
of Scottish independence can also help define and elaborate the overall understanding of 
national identity within Scotland in particular and the United Kingdom in general – and 
within the framework of a Britain that might or might not be breaking up. 
This leads to the following problem definition: 
Problem definition 
How are different national identities constructed in the debate surrounding the Scottish 
Independence referendum 2014 and to which extent can they be regarded as a part of 
common discourse on national identity in Scotland? 
Methodology 
In this section I will give an outline of the theoretical framework, briefly comment on some 
of the methodological choices I have made and present the data for analysis. As theoretical 
points and additional information about the data material will be presented throughout the 
analysis, this section is meant to broadly introduce the basic theoretical assumptions, the 
main theoretical sources and the concrete analytical tools I will be using in the analysis. 
CDA and Critical Stylistics 
This project will be a critical discourse analysis (CDA) of the constructions and 
representations of different national identities – as well as their interconnections – within 
the debate of the forthcoming Scottish Independence Referendum 2014. As I mentioned in 
the introduction, the debate is taking place in many different social arenas and with the use 
of very different media genres and forms. This has also been the main challenge with 
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regards to conducting an analysis, which could show specific instances of identity 
construction, but at the same time allow me to comment on national identity and its role in 
the debate in a more general perspective. As it will follow, this methodological problem has 
also guided my choice of theoretical framework. 
This section will conclude with an introduction of the data material, but in order to make 
it relevant in relation to the theory and analytical tools, I will briefly mention what the data 
consist of. I will be analysing six different main sources from key participants in the debate. 
The sources are all online texts (five written and one oral): One text from the Better 
Together webpage introducing what the campaign is about
6
; one text from the SNP 
webpage introducing their vision for ‘The new Scotland’7; one so-called Q&A text from the 
Yes Scotland webpage
8
; and one campaign video from the Scottish Labour Party’s 
webpage
9
. 
I consider these texts as different types of media texts, and my analysis will therefore be 
based on the premise that it will be an analysis of media discourse. I understand media in a 
broad sense as means of communication. Thus, the analysis will to a large degree draw on 
analytical tools from linguistic analysis, but based on the view that “we need to analyse 
media language as discourse, and the linguistic analysis of media should be a part of the 
discourse analysis of media” (Fairclough 1995, p. 16). For this approach, I primarily lean on 
the methods set out in the two books Media Discourse and Critical Stylistics by Norman 
Fairclough and Lesley Jeffries respectively. 
In Media Discourse, Fairclough holds the working assumption that “any part of any text 
(from the media or elsewhere) will be simultaneously representing, setting up identities, and 
setting up relations” (Ibid, p. 5). Roughly speaking, discourse analysis is therefore about 
discovering representations, identities and relations. He takes a multifunctional view of texts 
drawn from Halliday’s (1994) systemic theory of language, from where Halliday’s 
                                              
6
 See appendix 1. 
7
 See appendix 2. 
8
 See appendix 3. 
9
 See appendix 4 for a simple transcription. 
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ideational, interpersonal and textual functions of language is also incorporated into 
Fairclough’s own theoretical framework: 
The ideational function of language is its function in generating representations of the 
world; the interpersonal function includes the functioning of language in the 
constitutions of relations, and of identities. (Ibid, p. 17) 
 
This multifunctional approach to language is also the foundation of this project. Tentatively, 
it can be noticed that the debate about Scottish independence is indeed a debate with 
different representations of the world (and the future), and which relate certain national 
identities to each other in very different ways. Furthermore, in a campaign that has a 
referendum as its target the interpersonal function of language will be of pronounced 
importance in that the different representations and setting up of identities and relations will 
often be for the purpose of convincing people to vote in a certain way.  
Jeffries (2010) also builds on Halliday’s divisions of language into metafunctions in her 
understanding of “what a text is doing”, but points out that her specific tools of analysis – 
which I will be using – should primarily been seen in the context of the ideational function. 
The concordance between Fairclough and Jeffries in their general view of language and 
language use means that they will constitute a useful theoretical connection for the purpose 
of this project. However, even though both theorists situate themselves within the school of 
CDA
10
, it is actually the synthesis of the differences in their analytical approaches that is 
suitable for solving the challenge of conducting an analysis that has the right balance 
between specificity and general perspective, as I mentioned above. I will explain what I 
mean by this in the following. 
Within the school of CDA, Fairclough is often regarded as representing the so-called 
Dialectical-Relational Approach (Wodak & Meyer, 2009, p. 27), which is a research 
strategy that applies a deductive and general perspective in the analysis of language and 
discourse (Ibid, p. 20). According to Wodak & Meyer this research strategy is a part of 
                                              
10
 I refer to the ‘school’ of CDA, which is a notion suggested by Wodak & Meyer in Methods of Critical Discourse 
Analysis, 2009, p. 5. 
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deductively oriented theories that “are more likely to illustrate their assumptions with a few 
examples which seem to fit their claims” (Ibid, p. 19). The Dialectical-Relational Approach 
focuses on social structure and tries to detect how specific social phenomena or social 
problems are linguistically manifested in discourse(s) – hence the deductive strategy. This, 
however, also means that the approach has a broad linguistic operationalization (Ibid, p. 22), 
which does not always allow for a detailed linguistic analysis. In fact, this is characteristic 
of many CDA studies: 
[M]ost researches integrate linguistic categories into their analyses – but to a different 
extent and with a different focus and intensity. CDA does not necessarily include a 
broad range of linguistic categories in each single analysis; one might get the 
impression that only a few linguistic devices are central to CDA studies. (Wodak & 
Meyer, 2009, p. 21) 
 
Considering the multitude of spoken and written (media) texts relating to the topic of this 
project, it is obvious that an analysis of national identity construction and representation 
should not be caught up in a limited linguistic focus on specific texts or smaller textual 
structures if it wishes also to be able to comment on national identity in a more general 
perspective. However, as it will be clear from the analysis below, texts that are trying to 
appeal to an entire nation will not be able to widely differentiate – even from texts with 
contrasting intentions and purposes – in their constructions and representations. Therefore, 
in order to show how different identities, representations and relations is linguistically 
manifested in some texts and differentiated from other texts with different ideologies it will 
be necessary to draw on a larger extent of linguistic devices than the Dialectical-Relational 
Approach to CDA usually includes. 
It is exactly the lack of linguistic depth of many CDA studies that Jeffries addresses in 
her Critical Stylistics. She explains that while adopting CDA as her theoretical framework 
she found out that even main practitioners within CDA were often  
(…) more interested in the contextual (and thus necessarily somewhat vague) features 
of powerful language, and were less concerned than me to provide a reasonably broad 
range of tools which would help to explain how texts are in a position to persuade the 
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reader to alter or adapt her/his ideological outlook to match that of the text. (Jeffries, 
2010, p. 1) 
 
Jeffries argues that there is “a dearth of analytical advice available” (Ibid, p. 12). She 
therefore seeks to give the linguistic apparatus a more extensive place within CDA and 
concentrates in Critical Stylistics on providing 
(…) a set of tools which on one level at least seem to function in a similar way to each 
other, and which cover not only the ground suggested by Fairclough, Fowler, Simpson 
and others but also include new tools which seem to me to work (at least 
semantically/pragmatically) in a similar way to the more traditional tools such as 
transitivity and modality (Jeffries, 2010, p. 15) 
 
Hence Jeffries introduces ten tools of analysis in the form of present participle: 
 Naming and Describing 
 Representing Actions/Events/States 
 Equating and Contrasting 
 Exemplifying and Enumerating 
 Prioritizing 
 Assuming and Implying 
 Negating 
 Hypothesizing 
 Presenting the Speech and thoughts of other Participants 
 Representing Time, Space and Society 
(Jeffries, 2010, p. 15) 
 
I will primarily be using the linguistic models in ‘Equating and Contrasting’, 
‘Hypothesizing’ and ‘Representing Time Space and Society’, but I will include other tools 
when they will do a particular job better. The specific grammatical and linguistic features 
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that is associated with each tool will be introduced a long side their application in the 
analysis.  
The connection of the general, deductive perspective of Fairclough’s approach and the 
more detailed linguistic operationalization of Jeffries approach will be the theoretical 
foundation of this project and hopefully prevent the methodological inaccuracy that Edvard 
Said has described as “the kind of inaccuracy produced by too dogmatic a generality and too 
positivistic a localized focus” (Said, 2003 p. 8). I consider this one of the most essential 
challenges of CDA and regard the very term ‘critical’ as an obligation to uncover the 
connection between social structures and the agency of social actors. I share Wodak & 
Meyer’s reflections on the notion of ‘critical’ (Wodak & Meyer, 2009, pp. 6-7) and work 
from the assumption that “’critique’ is essentially making visible the interconnectedness of 
things” (Wodak & Meyer, 2009, p. 7).  
The following section is a brief outline of the theoretical terms and concepts I will draw 
on from Fairclough’s approach to media discourse. 
The terminology of Fairclough 
Fairclough distinguishes between two main senses of the term discourse: 
One is predominant in language studies: discourse as social action and interaction, 
people interacting in real social situations. The other is predominant in post-
structuralist social theory (e.g. in the work of Foucault): a discourse as a social 
construction of reality, a form of knowledge. My use of the term ‘discourse’ subsumes 
both of these and indeed sets out to bring them together. (Fairclough, 1995, p. 18) 
 
This definition is fundamental for the theoretical framework Fairclough sets up in Media 
Discourse and will thus also function as the theoretical underpinning for my analysis.
11
 
According to Fairclough (1995) the analysis of any particular kind of discourse should 
alternate between the twin perspectives of what he calls communicative events and the order 
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 I follow Fairclough’s definition of discourse. However, it is important to notice that I am aware of its simplicity and 
that a more dybdegående discussion of the term, which is not necessary for the present purpose, would include some 
scepticism towards the socialkonstruktivistiske element of this definition. 
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of discourse. Communicative events are particular media texts, for instance a particular 
newspaper editorial or a documentary. The analysis of such communicative events may 
include three dimensions: The analysis of text, discourse practice and sociocultural 
practice. In general terms, the analysis of text corresponds to a linguistic analysis – in the 
light of a multifunctional view of text as mentioned above. Here, it is important to notice 
that Fairclough holds a multimodal understanding of text (Ibid, p. 17). The analysis of 
discourse practice involves examining aspects of text production and text consumption as 
well as whether the language use in a particular text is conventional or creative; whether it is 
socially constitutive in “conventional ways which help to reproduce and maintain existing 
social identities, relations and systems of knowledge and belief (…) [or] in creative ways 
which help to transform them” (Fairclough, 1995, p. 55). It is this dialectical relationship – 
where language use is both socially shaped and socially shaping – that has given its name to 
this type of CDA. Thus discourse practice mediates between text and sociocultural practice: 
(…) the link between the sociocultural and the textual is an indirect one, made by way 
of discourse practice: properties of sociocultural practice shape texts, but by way of 
shaping the nature of the discourse practice, i.e. the ways in which texts are produced 
and consumed, which is realized in features of texts. (Fairclough, 1995, p. 60)  
 
Fairclough divides the analysis of discourse practice further into the analysis of two 
processes: institutional processes and discourse processes. The former refers to the way 
texts are produced and consumed within various institutional settings, e.g. editorial routines 
in a newsroom or watching television in the home (Ibid, pp. 58-59). This will not be a part 
of my analysis. The latter of these two processes refers to how communicative events are 
transformed and re-contextualised in the process of production and consumption. I will 
comment on this at certain points in the analysis.  
The last dimension in the analysis of communicative events is the sociocultural practice. 
Fairclough describes it in the following way: 
 Analysis of the sociocultural practice dimension of a communicative event may be at 
different levels of abstraction from the particular event: it may involve its more 
immediate situational context, the wider context of institutional practices the event is 
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embedded within, or yet wider frame of the society and the culture. All of these layers 
may be relevant to understanding the particular event – and indeed particular events 
cumulatively constitute and reconstitute social and cultural practice at all levels. 
(Fairclough, 1995, p. 62) 
 
Fairclough’s interest in a general perspective can certainly be recognised in this quotation. 
The analysis of the sociocultural practice dimension in this project will pertain to the 
cultural and political landscape laid out in the introduction. Thus, elements such as the crisis 
of Britishness, politics of devolution, the situational context of the referendum campaign, 
debates and research of national identity and nationalism will be included in the analysis. 
Finally, the second perspective in Fairclough’s overall analytical approach, on the order 
of discourse, concentrates on describing how different types of discourse constitute an 
overall structure: 
The critical discourse analysis approach thinks of the discursive practices of a 
community – its normal ways of using language – in terms of networks which I shall 
call ‘orders of discourse’. The order of discourse of a social institution or social 
domain is constituted by all the discursive types which are use there. (Fairclough, 
1995, p. 55) 
 
It is the social domain of national identity in Scotland that is the centre of this project. I 
make no claim of comprehensiveness, but my analysis will hopefully contribute to the 
understanding of the order of discourse, which the Scottish Independence Referendum is a 
part of. It should be noticed that Fairclough distinguishes between two categories of 
discourse types, which are constituents of orders of discourse: genres and discourses. 
Fairclough’s distinction: 
Discourses appertain broadly to knowledge and knowledge construction. For instance, 
the social practice of politics is differently signified in liberal, socialist and Marxist 
political discourses; or again, illness and health are differently represented in 
conventional (‘allopathic’) and homoeopathic discourses. A genre, by contrast, is use 
of language associated with and constituting part of some particular social practice, 
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such as interviewing people (interview genre) or advertising commodities (advertising 
genre). (Fairclough, 1995, p. 56) 
 
In a Scottish referendum debate where future scenarios are created to convince voters to 
vote in a certain way, the construction of premises for those predictions as well as the 
discussion of certain ‘truths’, for instance whether it will be a problem for Scotland to enter 
EU after an eventual independence, are key elements. Furthermore, there is also the 
question of how different genres play into the debate, e.g. what differences and similarities a 
news article and a political text subsume. This brings me to the presentation of the data 
material, but first I should mention that the analysis of orders of discourse in this project 
will not be separated from the linguistic analysis in terms of structure of the project report; 
the analysis will be coherent and include all elements of the theoretical framework as well 
as additional theory and context where its contribution will be needed. 
Presentation of data material 
In this section the main sources of the project will be introduced separately. The 
presentation will provide some basic information about the texts and their addressers. As it 
was mentioned above, additional information about the data material will be presented 
throughout the analysis. Hence, the presentation is primarily thought as a brief introduction 
of the positions of the texts within the context of the referendum debate. 
The ‘about’ page from the Better Together webpage 
Better Together is the official no campaign or pro-union campaign, arguing to keep the 
union with the rest of the United Kingdom. It is supported by the Labour party, the Liberal 
Democrats and the Tories, i.e. both the Scottish parties and their UK counterparts, and is 
chaired by the former Labour Chancellor of the Exchequer, Alistair Darling. Better 
Together was launched in June 2012.  
 
Picture 1 
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Picture 1 shows the top bar of the Better Together webpage (bettertogether.net). The text I 
will be analysing is the one under the headline ‘about’ (see appendix 1). As the title 
indicates, the text introduces what the Better Together campaign is about and is thus a 
presentation of the main arguments for keeping the union. 
The New Scotland text from the Scottish National Party’s webpage 
The Scottish National party is the largest party in the Scottish Parliament. It supports the 
official Yes Scotland campaign, but also runs its own yes-campaign. The party form the 
Scottish government and they therefore use both the official webpage of the Scottish 
government (scotland.gov.uk) as well the party’s own webpage (snp.org) for campaign 
purposes. I will be analysing the text “The New Scotland” (see appendix 2) from the party’s 
own webpage, which tentatively can be described as indirectly answering those criticism 
that are most often raised in the debate of the yes-campaign, while presenting what a future 
Scotland will look like. 
Q&A from the Yes Scotland webpage 
Yes Scotland is the official yes-campaign for Scottish Independence. It is supported by 
SNP, the Scottish Green party, the Scottish Socialist party and the hard left Solidarity party. 
When it was launched in May 2012, it was mostly controlled by SNP, while the three latter 
parties have joined subsequently. Blair Jenkins, a former head of news and foreign affairs at 
BBC Scotland, is the chief executive of the campaign. 
 
Picture 2 
Unlike the Better Together webpage, the Yes Scotland webpage does not have an actual 
page devoted to give an overall introduction to the campaign. Instead, various links to 
especially the Scottish government’s webpage with reports, articles and graphics can be 
found. A main feature of the webpage, however, is the “Answers” page, which can be seen 
 15 
in picture 2. It includes 39 questions and answers about the referendum
12
; a so-called Q&A. 
Picture 3 shows how it is graphically set up. 
 
Picture 3 
I will be analysing the question ‘What does being independent mean?’ from the Q&A (see 
appendix 3), which will be illustrative of the Yes Scotland’s discursive strategy. 
The United with Labour campaign video from the Scottish Labour Party’s webpage 
The Scottish Labour party is Scotland’s second largest party. It was the largest party until 
the Scottish election in 2007 and formed the government in Scotland from 1999-2007 
together with the Liberal Democrats. The Scottish Labour party supports the pro-union 
campaign, but also runs its own campaign called “United with Labour”. The party leader is 
Johann Lamont.  
I will be analysing the “United with Labour” campaign video, which features different 
Scottish citizens in different ages telling what they like about Scotland and the labour party 
and arguing why they will vote “no” to independence.  
Analysis 
The analysis will be structured so that the Better Together text and ‘The new Scotland’ text 
will constitute a section each, while the Q&A and the campaign video will be considered in 
the same section. As I mentioned above, I consider the linguistic analysis as a part of CDA. 
Thus, the linguistic analysis of the form and function of the texts will be carried out 
simultaneously with the discourse analysis of the texts’ ideological effects. The last section 
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 The webpage was viewed 17 December 2013. 
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of the analysis will function as a recapitulation and discussion of the different threads that 
will emerge during the analysis.  
Better Together 
One of the most essential characteristics of the communicative events that try to persuade 
the people of Scotland to vote either yes or no to independence are how they situate the 
Scottish society and the Scottish people in time and space. Jeffries argues that even though  
(…) there are many possible ways of discussing the linguistic realizations of time, 
space and the human relationships that make up society, there is one linguistic model 
that brings them all together in a theoretical framework. This is deixis. (Jeffries, 2010, 
p. 148) 
 
The analysis of deixis is developed from observations of how speakers were represented in 
face-to-face interaction and involves localising the deictic centre of the speaker or 
addresser. The deictic centre positions the speaker in time and space and most speakers use 
“the language in a way which assumes that they are at the deictic centre of their own 
speech” (Ibid, p. 148). Furthermore, “they also recognize that others, including their 
addressees, are also at the centre of their own deixis” (Ibid, p. 148). This means that people 
are capable of recognising other people’s deictic centre, which is called deictic projection. 
This is also where deixis can be used ideologically in a text, in that you can invite your 
addressee into your deictic centre or distance certain things or people deictically.  
If we then consider the ‘about’ text on the Better Together webpage we see how the text 
is produced so that the reader is invited to place him/herself mentally at the deictic field of 
the text. The first three headlines in the text are: 
 We love our country 
 Proudly Scottish within the UK 
 Devolution gives us the best of both world 
 
Most significantly is of course the use of the personal pronouns ‘we’ and ‘us,’ which invites 
the reader into the viewpoint of the text. The present tense of the verbs ‘love’ and ‘gives’ 
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indicates the temporal centre, while ‘country’, ‘within the UK’ and ‘both worlds’ situates 
the readers in the spatial centre of Scotland within the UK. That the readers become a part 
of a deictic centre were ‘we’ are certain things at a certain place is significant when the 
deictic centre shifts: 
 Around the world we are known as friendly people. Scots don’t walk away from our 
friends. 
 
Here the place adverbials ‘around the world’ and ‘away’ creates a form of spatial deictic, 
which will cause the readers to place themselves in the deictic centre of the ‘world’ that 
looks at Scotland and of the ‘friends,’ which risk that the scots walk away from them. In 
combination with the use of the more personal pronoun ‘we’ in the first clause in contrast 
with the more distancing noun ‘the scots’ in the second clause, it is implied that the 
addressee(s) are placed together with the speaker closer to the ‘we’ that is friendly and 
somehow more distant from the action of walking away from friends (even though scots 
don’t do that).  
The use of spatial deictic is especially prominent in the text when it comes to placing 
Scotland and the UK close to each other; making them belong to the same deictic centre. 
Under the headline “Working together to bring out the best in Scotland”, the first clause in 
the first five paragraphs highlight the deictic proximity between Scotland and the UK: 
 We can better bring out the best of Scotland by working together across the UK. 
 Here in Scotland it is UK funding that backs our green energy jobs. 
 Staying a strong part of the UK is in our best interest. 
 Being part of the bigger UK is good for jobs in Scotland. 
 Staying in the UK makes financial sense for Scotland. 
 
Again the adverbials such as ‘across’, ‘here’, ‘in the UK’, ‘in Scotland’ as well as the tense 
of the present participles are the subtle ways in which the addressee of the text is constantly 
placed in the present deictic centre of Scotland, which is then equalised deictically with the 
UK. It is worth noticing that in doing this, the text constructs a textual world in which a 
certain relationship is established, which is supposed to affect the readers’ idea of Scotland 
 18 
within the UK in the “actual” world. The use of deixis to create this spatial relationship is 
characteristic for the Better Together campaign, because it faces the challenge of a no-
campaign that keeps insisting on a narrative of Scotland being ruled far away from the 
people of Scotland by the politicians ‘down’ in Westminster.  
The relationship between Scotland and the UK would necessarily have to be important in 
a debate, where the question of whether the current relationship should be altered in some 
way is exactly what is debated. However, what we see in the ‘about’ text – and in the use of 
deixis specifically – is a discourse practice that is conventional in the sense that it attempts 
to maintain the construction of the relationship between Scotland and the UK spatially (the 
closeness; i.e. the Union), but also make this relationship constitutive of the social identity 
of the national ‘we’ in the text. As Jeffries points out: “The use of the inclusive we first 
person plural pronoun is particularly effective in causing the reader to shift into the 
viewpoint of the text” (Jeffries, 2010, p. 157). The pronoun is used 47 times in the ‘about’ 
text.  
The use of ‘we’ has also received increased attention in (national) identity studies 
(Petersoo, 2007) and “appears to be of utmost importance in the discourses about nations 
and national identities” (de Cillia, Reisigl and Wodak 1999 quoted in Petersoo 2007, p. 
420). In his article ‘What does ‘we’ mean?’ Pille Petersoo examines the national deixis in 
Scottish media in order to address whether this personal pronoun always aim to be national. 
He observes how ‘we’ is used in leader articles in the national Scottish newspapers The 
Scotsman and The Herald in connection with the devolution referenda of 1979 and 1997, 
because as he reasons: “If one could ever expect the deictic language to be non-
problematically national, then this should be the time and place” (Petersoo, 2007, p. 424). 
He finds that even though the leader articles discuss national identity in general and 
devolution in particular the ‘we’ does not always aim to be national. He distinguishes 
between an exclusive newspaper ‘we’, an inclusive Scottish ‘we’ and an all-inclusive British 
‘we’ and introduces the concept of the wandering we, which signifies how the ‘we’ is not 
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used constantly and consistently, but wanders between the three forms.
13
 Even though 
Petersoo seems to imply that this use of ‘we’ is somehow unconscious, we can see in the 
‘about’ text how the wandering ‘we’ serves the above-mentioned function of 
interconnecting the spatial and personal deictic centers and thus blur the boundaries between 
an inclusive Scottish ‘we’ and an all-inclusice British ‘we’. To take one of the above 
examples again, but include the whole paragraph: 
 Around the world we are known as friendly people. Scots don’t walk away from 
our friends. 800,000 of us live and work in other parts of the UK. Over the years 
we have worked together and fought together. We have mixed our families 
together – we are not easily separated by those who now seek to divide us. 
 
In the first three clauses the personal pronoun ‘we’, the possessive determiner ‘our’ and the 
personal pronoun ‘us’ clearly refers to a Scottish national identity, but the following three 
instances of ‘we’ refer instead to an all-inclusive British ‘we’. Notice furthermore how the 
time adverbials ‘over the years’ and ‘now’ create a temporal deictic shift from a deictic 
centre, where the British ‘we’ worked, fought and mixed their families together, to a deictic 
centre of the presence, where the British ‘we’ and ‘us’ (distanced from the demonstrative 
‘those’) are being sought to be divided. This clearly indicates the conventional discourse 
practice, which can be identified as a so-called justificatory strategy (aiming at the 
conservation and reproduction of national identities), which is one type of discursive macro-
strategies about nations and national identities (Wodak & Meyer 2013, p. 18). In this way, 
the discourse practice links the text with a sociocultural practice of a certain deixis (how 
‘we’ is used in Scottish national discourse) that runs across different discourse types (genres 
and discourses) to constitute an order of discourse of national identity in Scotland. For 
instance it is worth noticing how much the headline “Proudly Scottish within the UK” 
resembles a slogan during the British Empire such as “Scotland within the Empire”, which 
was actually the slogan of the Scottish National Party, when it was established in 1934 
                                              
13
 Petersoo uses his findings to revisit (and question) some of the notions used by Billig in his influential Banal 
Nationalism. 
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(Kumar, 2012, pp. 305-306). 
It is this order of discourse that the SNP and Yes Scotland attempt to change by using 
new forms of discourse practice, which can be observed in specific communicative events. 
According to Fairclough, “social and cultural changes very often manifest themselves 
discursively through a redrawing of boundaries within and between orders of discourse” 
(Fairclough, 1995, p. 56), and this is also what we see in the social struggle of defining 
Scottish national identity. In the ‘about’ text the Scottish Parliament is mentioned eight 
times (four times in association with the words successful or success), but the British 
Parliament is not mentioned once. In contrast, as we will see in the subsequent analysis, 
distancing Scottish rule from the politicians in Westminster is a clear strategy of the yes-
campaign. 
The New Scotland 
As expected, the construction of a Scottish national identity that is mentally located in space 
and time within the UK is contrasted in the ‘The new Scotland’ text on the SNP webpage. 
The very premodifier, ‘new,’ in the headline indicates the purpose of the text, but it should 
not, however, only be seen as constructing a new identity or representation of Scotland and 
Scottishness that points into the future. Indeed, one of the most significant characteristics of 
the text is its relation to the past, or more specifically its relation to the criticism, 
uncertainties and scepticism that has confronted talk of Scottish independence over time. 
Here it is important to notice that even though there have been different movements arguing 
and fighting for Scottish homerule and independence ever since the forging of the Union in 
1707, the politics of devolution and the recent success of the SNP (as the newest 
independence movement) are fairly new developments in British history.
14
 Thus, the social 
and political change this development is an expression of will therefore operate within 
existing orders of discourse and navigate in relation to these.  
In the case of specific communicative events, such as ‘The new Scotland’ text, this 
dialectical relationship will be visible in their intertextuality with other communicative 
                                              
14
 See Mustad et al. 2012, Modern Britain. Developments in Contemporary British Society. 
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events or discourse practices. Fairclough (1995) understands communicative events as a part 
of a chain of communicative events, partly because a communicative event involves major 
temporal and spatial disjunctions with regards to its production and consumption and partly 
because it links different communicative events together: 
Communicative events differ in the fields of social activity that they represent, and in 
how they represent them. A communicative event is itself a form of social practice, 
and what it represents are other social practices, and more often than not other 
communicative events (…) The interesting question is, then, how public domain 
communicative events are transformed as they move along the chain (…) [W]e can ask 
how one type of communicative event ‘recontextualizes’ others – what particular 
representations and transformations it produces, and how these differ from other 
recontextualizations of the same events. (Fairclough, 1995, p. 41) 
 
The recontextualization that is taking place in ‘The new Scotland’ is a general 
recontextualization of the uncertainties that has been with regards to an eventual Scottish 
independence. Thus it is not a concrete and recognisable communicative event it represents 
and transforms, but in fact a specific discourse. Paradoxically, this recontextualization can 
be observed in they way the text is hypothesizing about the future.  
According to Jeffries a way to talk about hypothesizing is through the linguistic system 
of modality (Jeffries, 2010, p. 118). One of the most common ways modality is expressed in 
English is via the first potential auxiliary in a verb phrase and these are therefore called 
modal auxiliaries, and even though modality is also found in other forms, I will be focusing 
on the modal auxiliaries in this section. Modal features indicate a speaker’s belief and 
attitude towards the proposition of a sentence and are therefore often the linguistic markers 
of particular communicative functions of language (Preisler, 1997, p. 126). Modality is thus 
a central part of Halliday’s (1994) functional theory, and both the ideational and 
interpersonal functions can also be recognised in ‘The new Scotland’. 
The interpersonal function is of course easily observed in the text’s address to potential 
voters, but it also functions in a much more subtle way in the text, which relates to the 
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above-mentioned recontextualization of uncertainties about Scottish independence. The 
table below shows of all the modal auxiliary verbs and their frequency in the text: 
 
Modal Auxiliary  Frequency 
Can 4 times 
Would 2 times 
Will 13 times 
Could 2 times 
Should 1 time 
 
Out of a total of 22 occurrences of modal auxiliaries 17 of these were used in the second, 
third and fourth paragraph of the text. These paragraphs are not only meant to show the 
SNP’s confidence in what can and will happen after the referendum, but are simultaneously 
a discursive response to many of the uncertainties and criticisms raised about independence. 
The modal auxiliaries are used close to each other in the first part of the text, so that the 
reader will meet a textual construction of a ‘highly probable’ future before encountering the 
economic foundations, facts and predictions that should enable this future in the second part 
of the text.  
Except for ‘should’, which I will return to, all the modal auxiliaries are expressing 
speaker belief or epistemic modality, which according to Jeffries  
(…) indicates the view of the speaker as to the likelihood of something 
happening/being true etc., but its main effect textually is to construct a potential view 
of the world that the reader/hearer may adopt or be influenced by. (Jeffries, 2010, p. 
116) 
 
If we recall Fairclough words of how cultural and political change redraw boundaries within 
orders of discourse, we see how this is manifested in the discursive strategy of the text. It is 
an attempt to transform certain constructions of knowledge and beliefs about what should be 
questioned about Scottish independence. Thus we are told that independence would mean 
that the scots: 
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 Can work together to make a more ambitious and dynamic country; create an 
environment where industries crown more strongly; build of a fund of oil money; 
afford to be independent. 
 Would have the economic levers to create new jobs and take full advances of their 
second, green energy windfall; be able to stay in Scotland to fulfil ambitions and 
take advances of the opportunities. 
 Will have the powers to address priorities; make Scotland a better place to live; get 
a strong new relationship with the rest of the UK; have a partnership of equals; get 
the government they elect; have the Queen as Head of State; still have the pound 
as currency; still be watching favourite TV-programmes; have open borders, 
shared rights, free trade and extensive cooperation with the EU; have their future 
in their own hands; take decisions on all major issues. 
 
The epistemic modality in all these cases is expressing a profound certainty of what Scots 
are and what they most certainly will be if they vote yes to independence. Thus, in this 
textual construction there is no doubt, whether Scotland will be a member of EU, afford to 
be independent and still be watching BBC – which otherwise has been central questions in 
the debate. Within the above-mentioned terminology of discursive macro-strategies about 
national identities (Wodak & Meyer, 2013, p. 18), the strategy in ‘The new Scotland’ can be 
characterised as a transformative strategy (aiming at the change of national identity). 
However, the focus in the text on reassuring that specific relations will still be the same 
after an eventual independence (the Queen, the pound, BBC, the EU) and textual elements 
such as premodification in noun phrases (…make Scotland a more ambitious and dynamic 
country; create an environment where our existing and new industries grow more strongly) 
indicate that the strategy to some degree also includes justificatory elements. We know from 
nationalism studies that nations can be imagined – and their identity narrated – as being 
both ancient and novel.
15
 However, in the case of Scotland it seems to be a part of the 
discourse practice within the language of the yes-campaign to construct a national identity 
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 See for instance Benedict Anderson’s path breaking Imagined Communities. 
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that allows for both at the same time. To some degree, it is also what can be sensed in the 
final paragraph in ‘The new Scotland’ text: 
 The question is not whether Scotland can afford to be independent. We have the 
people, resources and ingenuity to prosper. Instead we should be asking, why isn’t 
Scotland doing better, given all the natural and human wealth we enjoy? 
 
This rhetorical question holds the only modal auxiliary in the text (‘should’), which do not 
express probability, but desirability. In terms of modality it can be analysed as both deontic 
(expressing obligation) and boulomaic (expressing desire) (Jeffries, 2010, p. 117). It serves 
to connect the two underlying assumptions: that Scotland has the people (the national 
identity and history) and the natural wealth (connotes nature, landscape and perhaps even 
boundaries) to prosper, but not the societal and political structure (the independent nation). 
However, as the modality expresses, this situation ‘should’ be questioned and changed. 
Q&A with Yes Scotland and United with Labour 
The aim of this section is to illustrate two of the most dominant narratives or relations in the 
referendum debate. The tool that I will use for this last part of the analysis is ‘Equating and 
Contrasting’, but I will only be focusing on the elements of equation in the data material. 
Furthermore, even though the section includes an analysis of video material, the analysis 
will not include multimodal features, but focus on the actual text in the video. 
Jeffries outlines three kinds of equivalence: 
- Intensive relational equivalence:  X is Y; X seems Y; X became Y; X appears Y; Z 
made X Y; Z thinks X Y; Z cause X to be Y etc. 
- Appositional equivalence: X, Y, (Z) etc. 
- Metaphorical equivalence: X is Y; The X of Y; X is like Y etc. (Jeffries, 2010, p. 59) 
 
The campaign video from the Scottish Labour party’s webpage for the campaign ‘United 
with Labour’16 can be seen as an equation in itself. The video equates Labour values with 
                                              
16
 http://www.scottishlabour.org.uk/campaigns/entry/united-with-labour 
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Scottish values and the United Kingdom with a family. It begins with four separate 
sentences from four different voices. Three nouns and a noun phrase: 
 P117: Safety.  
 P2: A home you can be proud of. 
 P3: Pride.  
 P4: Loyalty.  
  
The referendum context of the video and the text on the webpage where it is embedded 
indicates that these first four sentences might be about Scotland, i.e. Scotland is safety and a 
home you can be proud of; and that entails pride and loyalty. The enumerating form in 
which they are pronounced in the video also creates a form of appositional equivalence 
between the words. Since this is the basic structure of the video it seems as if every sentence 
should be seen as being equal to the rest, even though they would have no coherence outside 
the context of the video. According to Jeffries this is exactly what texts can do with 
equation and contrasting:  
[T]exts have the capacity, frequently used, to set up new synonymies and oppositions, 
sometimes between words we would never relate to each other out of context, and 
sometimes between phrases or clauses, or even whole paragraphs. (Jeffries, 2010, p. 
52) 
 
This capacity is essential in constructing national identity in a referendum debate, where the 
aim is to persuade voters that a certain identity has a relation two specific qualities, which 
again should lead them to vote in a specific way. Thus the video continues after the first 
four sentences by construction the idea of a family: 
 P5: They do drive me nuts sometimes.  
 P6: (Loving?).  
 P7: Belonging.  
 P8: To me it’s like a family really. 
                                              
17
 This number indicates which person is speaking. 
 26 
 
It is four new persons who utters these sentences, and only separated by one comment the 
latter three of them are allowed to elaborate on their statements in the following three 
comments: 
 P8: You don’t start erecting, you know, barricades between a family. You talk your 
issues, you work together and you try sort of achieve a common aim.  
 P6: I would say that the Labour Party is definitely there to support everybody and 
they don’t see the divides between the different countries. They see the UK as being 
one nation. 
 P7: Scottish values aren’t just part of the union – they shaped it. They make us what 
we are. 
 
Here the idea of a family (which you love, belong to and which sometimes drives you nuts) 
is connected with the UK with metaphorical equivalence. This narrative string runs 
implicitly through the video until the end, where it is made explicit again: 
 P15: The United Kingdom is a family. 
 P3: The Labour Party is a family. 
 P9: We are working together. 
 P6: And we are stronger together. 
 
Notice how person 6, who in the beginning of the video provided the actual link between 
Labour, Scotland, UK and the family metaphor, ends by stating half of the campaign slogan: 
‘we are stronger together’. In that respect, the video might seem simple in its output, but it 
illustrates one of the most frequently used narratives of the no-campaign. And its structure, 
where different people in different ages, but with a common strong Scottish accent, 
attributes values to Scotland, Scottishness and their voting preferences is in fact practically 
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the very structure, which is used in the campaign videos of Better Together, Yes Scotland 
and the SNP as well
18
. 
In the case of the Q&A on Yes Scotland’s webpage it is the equation of political 
independence with a more personal form of independence that is central. Thus, the short 
answer to the question ‘what does being independent means’? is framed like this: 
 Being independent means a lot of things to each and every one of us. For some 
becoming independent is when we get our first car, or our first home. Or perhaps 
when we start our own family. It is the point we take responsibility for our own 
future and our own success. Yes there are ups and downs, but we plan, we prepare, 
we take out insurance and we get through even the most difficult times. 
 
So where the campaign video primarily was carried by appositional equivalence, the Q&A 
builds on a metaphorical equivalence that can be recognised throughout the text: 
 (…) we can build a rainy day fund to protect us in the future 
 (…) we can speak with our own voice, choose our own direction and contribute in 
our own distinct way 
 (…) we remain part of the wider family of nations on these isles 
 
By personalising the nation by ascribing to it the ability to have rainy days, speak with a 
voice and be a part of a family, the analogy of a personal independence is constructed. It 
naturalizes the idea of Scotland becoming independent, since the individual ‘independence’ 
process, which a person goes through in life is regarded as natural and inevitable by most 
people.  
A final observation, which to some degree also distinguishes communicative events such 
as the campaign video and the Q&A from the other webpage texts I have been analysing, is 
the use of public colloquial language. According to Fairclough this is one of the most 
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 Links to campaign videos: Better Together: http://bettertogether.net/pages/resources, SNP: 
http://www.snp.org/vision/better-scotland/independence, Yes Scotland: https://www.youtube.com/watch?v=xVeQ-
RuNGB4&list=PLsoRdxGsI5OpSRhS1oTe5A3d0aE7GL_SQ&index=1 
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significant characteristics of modern media (Fairclough, 1995, p. 38). The use of public 
colloquial language is of special importance to the referendum debate in that it mediates 
between the public debate and the private domains of the Scottish homes, but that would 
have to involve a substantial theoretical focus on text reception, which has not been a part of 
this project. 
Conclusion 
In this project report I have described some of the constructions and representations of 
national identity, which surround the debate about the Scottish Independence Referendum 
2014. Through the analysis of texts from central actors within the debate I have shown 
examples of discursive and textual strategies applied to construct certain identities, relations 
and systems of knowledge. 
Most significantly I have pointed to the use of deixis in the Better Together campaign, 
where the addressee is invited to take the viewpoint of a national ‘we’ that is spatially and 
temporally located in a deictic centre, where Scotland and the UK are inseparable. The 
analysis of the text ‘The new Scotland’ on the Scottish National party’s webpage has 
indicated how the modality expressed through modal auxiliary verbs sets up a future 
Scotland, which can be analysed as a recontextualization of the uncertainties that has been 
raised about Scottish independence.  
The analysis of the Scottish Labour party’s campaign video ‘United with Labour’ as well 
as a so-called Q&A on the official yes-campaign Yes Scotland’s webpage has more 
specifically pointed to the use of equation in creating narratives that represent simple 
synonymous images of national identities. In the case of the campaign video it is a narrative 
that represents the Labour party, Scotland and the UK as a family, whereas the Q&A 
attempt to naturalize the idea of Scottish independence by constructing an overall metaphor, 
where the political independence is equated with a more personal idea of independence. 
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Appendixes 
Appendix 1. The ‘about’ page on the Better Together webpage 
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Appendix 2. The new Scotland text from the SNP’s webpage 
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Appendix 3. Q&A text from Yes Scotland’s webpage 
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Appendix 4. Transcription of ‘United with Labour’ campaign video 
 
 P1: Safety.  
 P2: A home you can be proud of. 
 P3: Pride.  
 P4: Loyalty.  
 P5: They do drive me nuts sometimes.  
 P6: (Loving?).  
 P7: Belonging.  
 P8: To me it’s like a family really. 
 P9: We are part of a bigger picture and, you know, someone in Glasgow is no 
different from someone in London or in Cardiff, and I think it’s really important that 
we remember that. 
 P8: You don’t start erecting, you know, barricades between a family. You talk your 
issues, you work together and you try sort of achieve a common aim.  
 P6: I would say that the Labour Party is definitely there to support everybody and 
they don’t see the divides between the different countries. They see the UK as being 
one nation. 
 P7: Scottish values aren’t just part of the union – they shaped it. They make us what 
we are. 
 P10: Because of us it’s an economic and social union, not just a political one. 
 P11: I am a war baby and it changed from I was a kid. The schools weren’t good, the 
housing wasn’t good, the hospitals weren’t good. All of these things were things that 
needed improving.  
 P12: The Labour Party movement after WW2 is really, you know, decisive in 
establishing the society that we have today. We now got things like the NHS and, 
you know, the millions of homes that were build under the post war government, 
which is just absolutely fantastic what they did. And what they did for the future. 
And we’re still, you know, young people like myself are still living under the 
benefits that that government provided.  
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 P11: Keir Hardie. 
 P13(?): He’s the founder of the party I suppose in a sense. 
 P14: Donald Dewar, the father of the nation as far as I’m concerned. 
 P7: John Smith, a wonderful man, an absolutely wonderful man. Just prime minister 
who never was able to be. 
 P15: A closer Britain is Labour values that make a difference. That make the real 
difference. 
 P1: The minimum wage. 
 P3: The NHS. 
 P7: The same rights to pensions. 
 P10: The benefit system. 
 P8: Open university. 
 P16: Business (making?) the same contribution and tax. 
 P17: Sharing security. Our armed forces. 
 P3: Labour party (?) in British peoples lives and you know they bring (?) many 
children out of poverty and that’s the important thing.  
 P4:Personally from my point of view, like, my dad’s from Scotland, my mom’s from 
England. I went to School in Scotland, I went to University in England. I feel as if 
almost by having that link, that by having partnership, I’m a being a part of 
something bigger than just our own country. It gives us so many more opportunities 
for actually the people of Scotland. 
 P17: After my mom and dad split up, my mom and I became homeless. And it was 
then that I really saw the difference those who have and those who don’t, and how 
important it is to fight for those people. And that’s why I get angry when I hear Alex 
Salmond and Nicola Stugeon talk about, you know, independence being this golden 
road to social justice. It’s not gonna solve the real issues.  
 P12: Labour is the party of devolution.  
 P1: We come together to bring Labour values to a new generation. 
 P18: Solidarity. 
 P4: Fairness. 
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 P15: Quality. 
 P3: Community. 
 P16: Social justice. 
 P17: We’ll be more important, not less, in the future.  
 P15: The United Kingdom is a family. 
 P3: The Labour Party is a family. 
 P9: We are working together. 
 P6: And we are stronger together. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
